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A MESSAGEFROMTHE P.E.1. | “POTATOMARKETINGBOARD. a

 

   
i ‘necessary to give a short summary of the which was essentially a “caretaker” operation.

fu te “ Even in this capacity the Board did carry on etspremenienelrecht batbut was at all times handicapped A
‘ee : - ee ¢ ~ for tunds andcouldsotget involved im 6 majer wadertaking. omeof the ings Sat|eae ee wo foe
& to your attention ppened "Fair, advertising in thepola papers_ and nen Ee T T , | rescaies oedatton of ft Poeciroman cesthr. & = 4 on . a ’ ” ~

EB! PO A 0 MA . ; B tates and SreSeelinG 508 SEINE SG ice te ene Seeiieen Seen See MamemesOeIPS.

ais aa Th nal planning regarding the Elite Seed Farm covered few years funds pre-
; vented tts boing a teality Gatil May 1088 et which tm thePotate Beard’ suscosded in telling the idea to the °°

38 this
& ; - ; : OOoe ee ee eeeee

: fe : : Considerable w }
: : ‘ . was achieved particularly by way of retaining our-good relations with customers in U. 8. A.

; Within a week. the Potato Growers of Prince Edwerd Island will have an opportunity to cast sus tint ois heMs as Gs ek ee

their votes in aPlebiscite relative to potato mark eting. , ; ne fatters-ofthete per io poundsey

te : _ ee . a > because they were fully qualified to with the problems of marketing, proof of which should be found im “ae
=o e : : the fact that they have been capable of developing markets in 22 countries States of U. .

pi Ta in.brief. the-Petate Dictheting Roseswascharged withthe responsibility:ofbuilding the f| with withoutany cost to theindustry. Sie tenes Sere fone5mies roneeane 2 incommection with

Pion into an activeworking marketingand promotional design. This theyhave done and are now B52eeeeeee
To
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+ 2 The Board, under the Plan, has been instructed to carry out promotional work. so the work
i. Presentingthe.pou ordesignto you for appreval. _ peterseniiecadi must of necessity have a purpose. A purpose to be of any value to the Potato Industry mustkeep in mind :
a i : ener Rea Vee ee ; ——————— i “theold, established law”of~supply~anddemand.— Following: this-thinking-the-Board-feels-that-its_endeavorshould...' Z : ieeeeerste ————be-direeted along—the—line—of-having-satistied_congiming customers among the group that we now have

the pleasure supplying. In addition to that, and in onder to create a greatermust S25 weeeEe
our number customers to bring our demand in line with, or greater than our supply. .

addition ma the various éffo shad the Bear as Goi the Promotional work the Potato Ind st not onl ting time, but priorto it in order to; iL. te making known * : making during have ReNatl hewahaahe atat io" puesaa
< t t to ft! consumer a a

| pest eighteen months to promote the marketing of our potatoes, we feel that the growersshould creerlmoniba dome rer eranhe.Deara' agricultural serv’ insure
know and understand that we feel very strongly that the future of the potato industry dependsto . theproper care in his planting. growing, harvesting and grading operations. Also, it has been urged on the ship-
Saha Suhel:sehyson tlk upucilic tides re-do: bli-oe-toedotes al apege Riis | Diceaeaeeeeestesateeae©on, we nspection ces e . :

e f . = i » Su? on ° a All thesephaves of thepeomestionsl ioves ot the Board sbeuld be stahetwied' Gi, This’ we wit try Wap
aos , . : taking t erent parts . =

enSree are aee ‘ot trac as een madeariel«eranfeed fr, angofcoe, ty ihesegura. :; a ite or some
tionsthe scope of the Boord is broad and there are ample opportunities for us, working with the feck offunds but inanderto be moving somewhat in the right direction the Board, with the Conporetion of

and shippers —along the lines set and i ith Industry--wide : aa enceerteeeeae antetn iheBe nd ollnsw saclgagsod of 30eougrowers to up improve w effort. cor 108 pacchitg, A dada gaeten of tae oitaness thas willeyplaned this year wil be the. real ofthe prox
ee duction and reproduction of that planting. Then, by - to the Department of Agriculture not only the

agM iar eamaeAeeoa celee anegMe idea but the necessity of establishing a farm as planned for, the Board got sufficient financial backing to
: . setteertrrr a results to date we need not go into because knowledge of our temporary misfortune

: : j which will It in delay in the benefits to Industry—but—accidents wil] happen. To report further on the
: ; ° ye Sis tesoy Bot tes Beet Dapectmena | Oana, te ie Ee ieevs , are not only

ing. to ort

‘ ince
ing. increase their effort to re-establish us on a sounder basis than the original plan. The_ HEREARE SOME THINGS THE BOARD friebeenianocthemio

. plant our planned acreage. The ‘present plan ere tar Spence co Seteneae Coe Steere 8 bay are

seudnueaieess _ ae ee or ee } serv a wiae : the-consuming-public;—and-in—fact,_up-until_a_short_time_ago_was_theonly consumer contact wehad.Our Booth = |is “HASDONETOIMP ‘ ‘ aUpper West Annex of the Coliseum has a very fayourable position and attracts a 4 ‘

« : LEMENTOVERALL- The program is carried on by selected personnel who have been most successful in meeting the public. ee

We give away 5-pound safmples of our Island Potatoes to visiting housewives, -—a
‘recipe books, and all are favourably received. We have two people on duty at-all times to enter.into
with the visitors and answer all the questions pertaining to potatoes and«thePotato Industry of Prince Ed-

PLANS TOR THE INDUSTEY ——
: ; The Potato Marketing Board found by observation and study a great need forpromotion at the retail

 
 

 

SEEa GRO SSE MO el a Se ‘ 0 ; S level, namely the stores, chain and otherwise. One of the problems that the Potato Industry was confronted with
: —e—OT———tenn-thelackof_interest_in_placing our_product_in_afavourable position in thestores and a lack of interest on §§=.§ |

: ‘ : i the part of the store walSainietaas— -=—aoo great need ina employed c
: . ; th a promotion firm, na am les Limite les 8 company were to sit in at meet-
© thes licensed dealers as the marketing © 9 hn Sesiealiain weallec& des ings with the executives of Chain Stores and other retail outlets in Toronto endeavouring to get their ful

. . cooperation in the movement of our potatoes through their stores. In this regard we have every evidence of
agents . good guidance te potate growers. cooperation between our representatives and retail executives. ‘With our approval John Benthan Sales Ltd.

@® Wt has made available better seed to the f have hired leg men fromthe firm of Perkins and Bone Ltd. to visit retail outlets, discuss improvement where
e it has operated @ promotional—and adver- ~ necessary with the store manager, and get his support in regard to the lotation and display of our potatoes.

growers and will continue to do so in the ‘ One of the examplesof the Board cooperating with this promotion job was the supplying of our leaflets giving
_tising booth at the Royal Winter Fair. Potato Tips, Storage Hints, and Nutritional Value of Potatoes. This met with such enthusiastic support from

:fatare. ee slesers an eereareSees Saeekasieane, “or, eeeee er eee5 H Approva this was y who this icu ity, even who are our tors.
© thas co-operated with inspection services ouraged te organize te It is difficult to give a v :‘ery complete estimate of the improvement as it is so new, and the éffects con-

; police their own activities and oct In an tinwe to show 29 lime goss on, We do koow that an tne volumn of our: potatoes over previous years,
te develop top grading and packaging. e ity to d. found their way fothe consumer in the Tureito eres. B 400 - 500 more (cars were shipped to the Toronto

weet advisory apac the Boar a arket to date 8 year
© thas started promotional sales sn ss

This plan of promotion at the retail level.as it appears at the moment is complete in every detail. Not
at the retail and eensumer levels. Laas @ It has, by, administering Agreed Real , only that St ” baarea effort that can ere and will spread to all major consuming centres:

in Ontario, ai ontreal, as fast as means become ava e. :
® ® the to Charges saved approximately $643,000 In endeavouring to have a better and more uniform grade of potatoes shipped from the Island we have

ds currently encouraging growers last ; _ always followed the practice of discussing and dealing with the Heads of the two Inspection Services, namely
build up a strong organizationof their own. year. the Seed Potato Certification Branch and the Fruit and Vegetable Branch at the local level and also at the

; . - Federal level. At one time we found, following complaints from the receivers, that there was a lack of uniform-

w@ oF has maintained membership on ev @ it has kept complete and accurate statistics ity in grading in this province. With this in mind the Marketing Board approached Mr. Eardley, Chief, Market-
ery on all m ing Services at Ottews and See three supervisors who are instructed to bring the Inspection Service of

vital committee and agricultural group. : potato movements. this province to a uniform stand
; As at the moment there is one missing link in the promotional- work and that is cooperation-between the

®@ has levied and collected cent per @ it has register ver 5,000 potato Board and the receivers at point of delivery. A method is being devised with the help and advice of the
J 1 100 ede Executive of the Potato Dealers’ Association whereby we will have complete contact in this important part of

od : ; —for industry support. | producers. ‘ | a the Marketing Plan. were
The Potato Board was fully aware that it was necessary toShave a strong shippers organization working

for: thé purpose of planning better marketing practices and aloo: with the thought. inmisd of them bullding
strong executive that could be of valuable assistance in ah advisory capacity to’ee A amiiilihes tan

mA : the Board and the advisory capacity to the Board. A committee from the Board and the exporters working
i ; E aemanner mgmogoaoe to bageghenc oo with our exports. This re-

- ‘ 3 ea su m an improvement in indling our exports this season. is planned ‘that for the future this‘The Potato Marketing Board looks forward, with thé-support.of.grewers and shippers, te a mathed 4¢ dealing ill beconlisdd: aulareed on; ut Iageuvel.
The Board:realizes the greater part of the entire potato industry is the grower who is responsible for

newera in the life of the potato industry. The support of a high percentage of the Island's pror the production of the finest quality of potatoes in the World, but there being approximately 6,000 growers and
-the Board not having a sufficient avenue of approach to

awducers at the coming potato marketing plebiscite will give the Board the leqal mandate it requires, moetee eeseeeres Cae ae 3

' not only to continue the above program but improve and expandit to serve the potato industry. waeeeeee to

The Agreed Charge CTC (AC) 75 which was —— into between the Potato ‘Shippers of Prince Edward

5 5 : z i t E i

a i 5 lip i i 2other means:of transportation for potatoes
the noe ;

: its part on toa “eT:
Me : vy is reduction in rates per 100 pounds. When stanley enter into the rate to. Toronto was per 100 se A

‘ § pounds and was reduced by agreement to 60c per 100 pounds, Since that time there were several increases in ESe
: 5 freight rates.and at one time were asked to re-negotiate the Agreed Charge. We were able to do this onwe

the basis of aj\lc increase per 100 pounds. Without the Agreed Charge
{ ence of 20c_per 100. The difference in

Ht z } du
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'“Toronto as an example the saving on
Ontario and Quebec amounted to 7,1

There are lots of places in the World where farmers would give a lot for the : The Potato Marketing Board isa vatiog member of Canadian Herticeltarel Council and has \aken an” ect- ;
. wives ive interest in everything pertaizing to e are represented on all committees of Horticultural Council.

j ht The principal committees of interest to Industry are the Potato Committee, the Transportation
: rig to vote. : Committee, and the Tariff Committee. The Board’s representative was charged in. 1964 with the responsibility

of preparing a Brief on the “Needs of the Potato Industry” for submission to the McKinnon Commission set-upaw Department Trade Commerce receive ormation commi formeds There Gre some places where farmers who have the right fail to vote. ties eae a eae sacksBeles. Sum Bele! wes Seruarthlysueivel oad tsonal ren$aconan: tar; the Department of Trade and Commerce. The results will not be known until such time as the Kennedy-Round

We hope everyIsland potato producerwill cast his vote in the Potato Market- iSaasaatlatd cacao iceeeiiel oh ek pins copFall, wala and ck ae begin he
Board office as well as the complete rail movement te provinces Canada and States of U.S.A. This entails a

ing Plebiscite | _ eonsiderable amount of work.

which number upwards of 5,000. Y:
Board appreciates the cooperation of the grower in all matters to

The Plan as set-up and given to us was comparable to
The assembling of these parts into a complete picture was the of the Board. As previously stated we
that to be effective promoti¢ : pi. start at to

- : aaaageeat ae tc BR Mal :
; , . Having given to the best of our ability, a summary of the activities of the Board, what is to

Mice , ‘ ' eeecatedamameeeee

j : a i Sa Industry and place us in the best competitive position in Canada or U.S.A. .
“ We have done our utmost in putting the Plan into effect we have presented to you. We have tap-

: F i Peete: Wetant eae aLCater ee ee the marketing and promotion;ofla ery ,potatoes. We have nothing
‘ ‘ matter your full study and tion and having done that you can conscientiously give a YES or

X ‘a om to the question on the ballot. =
, We have dou ou duty forthe momedt and when you vate you will hve performed your ty tmwards

the Potato Industry.

THE PRINCE EDWARD ISLAND POTATOMARKETING BOARD — teal’ ego Secafs pat MsStaySeo chenteTepesi
lee. oo 5 ee "THEPRINCE EDWARD ISLAND POTATO __

| : -R.L. BURGE, Chairman i. MARKETINGBOARD : ,

128 Kent Street, Chariottetown,ee ae : : ue Hg R. L. BURGE, Chairman :
oe A | : oeee es - 123 Kent Street, Charlattetown «|
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