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harity Is One Of Gregtest

q Businesses In The U. §. |

THIA LOWRY [larly te those w ,
EYYC(};?K (AP)—The United|“collecting” calls by
jast year contributed some| Critics,
000,000 fo maintain one of federat,
*l;i' ;ast of big businesses: giving;
; |chance to do all his giving at
' money Was spread among once is likely to he :
1 300,000 institutions, | ous than he wouldbbe liefsshegegr:]re
ations, agencies and com- in dribs and drabs.
¥s. Interests ranged alpha-| Most of the independents resist
aly from aleoholics to Z00 | Joining federated campaigns on
gance. About half of it|the ground that such local cam-
into religion: most of the paigns are more concerned with
Y gent to educational, health;local matters and that—anyway—
| jelfare causes. ; {they think they can raise more
it Americans doubling the:imoney on their own. (They may
of their contributions in the.b.e right. In 1956 the top 10 na-
rosperous decade, it would |tional health agencies collected
that charity has never been | around $150,000,000; some 1,900
r, The truth is, however, [federated campaigns, raising
K yhole field ‘is beset by prob- funds for about 25,000 agencies,
of ﬂnan(gng. fIt 13 ltlorn by rai’sﬂ aa(l)ut $350,000,000.)
¥, competition for dollars. - ilanthropy has enlisted t
#OF RESPONSIBILITY  |help of some of the et i
\ the heart of the problem |in advertising, public relations
3 depression-caused shift of and — now — “motivational re.
Cnsibility. When the numbers | search” to develop new ap-
Ligedy suddenly became too | proaches and fresh angles. and to
. for handling by the pri-|find more responsive areas.
.supported  charity organ- MOTIVES IN GIVING
ions,  the government took Professional funds-raisers know
o ; quite a lot about motives in giv-
i - supported charity organ-

i n-|ing. In a recent issue of the bul-
Lins were permanently dis-|letin of the American Association

Xlosed from their tradivtiopal of Fund - Raising ! Counsel ap-
fiton; Extending a helping |peared a chart of the “who, why
s to'the “poor.’’ Charity, in and how of giving.”
{ims of turkey baskets and cash| For professional stu dy, the
‘idouts, just about disappeared. “_why" columns lists generosity,
Ly welfare agencies are apity, symp athy, gratitude for
g of the larger philanthropy— good fortune. It also lists habit,
fiuse research, guidance, coun-|desire to conform, submission to
i, rehabilitation, recreation. |social or business pressures, fear,
1 j recent years, there hgve self-protection, self - aggrandize-
Jored big national organiza- ment and tax advantages. :
i inferested in research pro-| Some psychologists maintain
bins on diseases of various|that all giving is really motivated
‘L Most of the big onés, the|by selfishness. .
s with strongest appeals, pre-| No one overlooks the tax-dedue-
¢to run their own independent |tible aspect of : giving. But in
fd milti - million - dollar fund-|spite of the fact that philan-
jing'campaigns. It is between |thropical giving is less expensive
m‘ big nationals and the ad- | for the rich than for the poor,
fes of ‘“federated” giving|repeated surveys have shown that
philanthropy’s biggest battle high income and low income
been waging. groups give more generously
§0 MANY COLLECTIONS |than the ones in the middle. As
fith so many private agencies|a matter of fact, the $1,000 to
money. the idea of fed-|$20,000 income group turn up re-
Jufed giving — of Community | peatedly as the ones who give the
imsts and United Appeals — is|smallest percentage in relation to
.I*ible and attractive, particu- income.
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of constant |
calls by neighbors.

}}owever, insist that
ed giving results in less
that a contributor with a
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S H A M A : | SUPER THURSDAY
FRIDAY and

FOWL ROAST BEEF GRAVES—20 oz

TENDER PORK &
GRADE 'A" : ¢l p .
o 39 e 3gemas 39

BULK ISLAND = - ST e
SAUERKRAUT 2 lbs. 29c |Pork.tb. ... 49¢

SUGAR; 10 1b: bag 575000, 9 |00 0 12 0
Broken S

PEKOE TEA, 11h. ... ........... 69¢c/|Corned s
St Boal Spare Ribs, .. 69¢
MOLASSES, 3 gts. .......... ... 8% CORNED BEEF

Barbour’s ;

_ Sliced
PEANUT BUTTER, 16 0z. ......... 3% g 0 b 40c

Vogue ;
TOILET TISSUE, 3for ......... ... 25¢

Palm Sweet Mustard & Sweet Mixed

PICKLES .. Ly v 1%

Fluffo :

SHORTENING, 2 Ibs. ,..... .. 63¢ : ~

Puritan—Big 24 oz. Tin i MaclIntosh and Delicious

IRISH S1RW .......... - . 49¢ | Apples, bag .. 3%
R

E Ed
QUK. cacime J

R LT

YHE ALL PURPOSE FLOUR

25 LB. BAG $1.69 .
7LB.BAG 59 | 5 1b. bag 5%¢

DIAL 8224 — FREE DELIVERY — 211 EUSTON STREET

iees U. S. With Softer View
10n Summit Talks Question

sz GEORGE KITCHEN fo mee the Russians, provided
dian Press Staff Writer |such a conference was adequately
United States appears to|prepared, and advanced a sevens
‘Jide softened its approach to the | point program on which the pres-
il question of a summit con- |ident was prepared to negotiate.
«Yeence. The negative reaction to| Diplomats also found a concill-
“Juiet overtures has been dis-|atory tone in Eisenhower’s state-
. Instead of “no, buf,” the | of-the-union message to Congress
- {Ameri esponse now is in|where he said Americans would
b 'yes, . certainly, pro-, ‘“‘always go the extra mile with
el anyone on earth if it will bring
| e change essentially is in|us nearer a genuine peace.”
‘|Mohasis rather than in funda-| Dulles, in a recent address be-
uitals, There is no change in |fore ‘the National Press Club in
%\‘basic U.S. position that the|Washington, went to great lengths

*|Wiet leaders must provide evi- |to accentuate the positive side of
' |fee, at the foreign ministers’|the 1LS. approach to a summit
" |4, that a summit conference meeting. Exhibiting a flexibility
id prove fruitful. and mellowness that surprised
it the 1.8, does seem now to{many in his audience, Dulles

d, and perhaps the Russians|sire for fruitful high-level talks,
well, that its position is not| Some observers attribute the
‘{trigid as it may have appeared:| modified American reaction to
tthe past. : heavy pressure exerted on the
RA MILE ; Eisenhower administration, hoth
Diplomats and other observers | at home and from the NATO al-
Washington detect such a shift | lies abroad, to soften its response
tecent foreign policy pro- | to Russian suggestions for fact-to-

' {tcements by hoth President | face East-West discussions.

‘ Enhower' and State Secretary| For one, Canada’s External Af-
. Both emphasized a posi- | fairs Minister Sidney Smith sey-
® approach on the summit|eral times has criticized the U.S.
dion. . | state department for its aquick,
Benhower did so in answer- | negative reaction each time Mos-
B the recent Bulganin letter.|cow proposes a summit get-
teply expressed a willingness | together.’

Accuracy Of Russian I. C. B. M.
(oimed Within Six Miles

; g’“ﬁNDF’l}I (Reuters) — Testing height of more than 1000 kilo-
; ﬁcusms intercontinental ball-| metres (631 miles) and arrives

Missile shows it is capable

,c_ongtne% \tVithin six miles of its wlith cezniiltil::ablg precision in the
ien- | Plann : .
¥ saiq Weg;geztia;, 14 g e “To ensure that the final stage
Ith accuracy, " he said, is|arrives at the planned area with
o by a radio.guided @ deviation of approximately not
2 L*l'l(fhing system which aims the |more than 10 kilometres ‘(about‘
D0 at its target thousands of | Si¥ miles) from the designated
& away, point, it must bedlautnche(} a%long
alls of the 1C i a precisely-aime unne un-
| ;"”epor.ted by Majlilé[enfesc}tlmlg‘ dreds of kilometres long. :
Vg{OVSky, His article in a youth| ‘‘Such a tunnel is created with
hhcation was summarized by | the aid of three or four radio sta-
nlicial Soviet news agency |tions which direct waves in the
: wake of the missile.

oL Sa.’ifi a radio-beam *‘gun bar-
ues“?f:;‘”idsk of miles high '
IR |t ocket into its exact

: g‘mnﬂl course across contin-|| DROP IN TODAY

‘Atll:he"sﬁghte“ deviation from|| and See the New ’58
am?:ur;bfsd launching course,

‘ Im acf op autl:;ir’;l:gcr:ge:i i FRIG IDA' RE
1 ering in- ‘
%pﬁltis{sTchls direets the rocket ~
ourse,
: {"ke%tlﬁgh B i did not APPLIANCES

E-m_ ie Doint clear; the Soviet

ded launchin i i
: g technique To ualit
Pllll‘i‘t‘iﬂa)lly operates only over . S v
harg LW hundred miles of|| @ Top Performance
Wi, 3%l and therefore
Inside Soviet territory :
t the range of jamming R T HOLMAN
e 1ass Simmary of Pokrov- : >
e Missile, whi LTD.
£ of thr - ich may con-
la Ching :::‘E;c.al position on Summerside

ol
yond th

Mpts,
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W dmei or more stages, is Charlottetown
L al §tage rises to a
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PURINA-CHECK-R-MIX
HOG GROWER

In 10 bag lots or over

s $3.25 PER CWT

b fying to convince the free |strongly emphasized the U.S. de-|

h DILLON & SPILLETT LTD.

Ch’town, P.E.L 70 Queen St. i

jL;

Taste CHOCO~then taste The
gample of Cadbury’s Dairy Milk
Chocolate that comes in every
tin. You'll know why we say

#milk drinks made with CHOCO
taste like Chocolate Bar Chocolate” :
In cold or hot milk CHOCO mixes
instantly, easily—stays mixed t00...
awholesome drink. Your young-
sters will love CHOCO-with the
sample Cadbury bars in every tin.
You’ll find one in the 4 1b. size;

2 in the pound and 4 in the

92 1b. Family size tin. Now

at your grocers.

50 Raleigh bicycles, free boxes of Cadbury Bars
awarded to school children each month, See back
of CHOCO tin for complete details.

Frigidaire

58 Golden Jubilee line
__ how gt
Frigidaire dealers!

Made in Canadg —

‘ fo“ Canadian quality

standards

MOST WANTED HOME ADBLIANCES

EVER BUILT... FR'GI DAIRE

You'll love the way Frigidaire are cele-

brating General Motors 50 years of
leadership . . . by giving you the most
exciting range and refrigerator fea-
tures ever! Come, see such marvelous
hew wonders as “Spatter-Free” Broil-
ing . .. that lets you broil 100 times

pliances must
Rock-bottom P
Hurry! First

All '57 ap
158 models.

Terms to soit you!

without having to clean the oven. See
units that won’t let foods burn—ever!
See refrigerators that strip for cleaning
. . . shelves, compartments, everything
lifts out in a jiffy. See these wonders
demonstrated today ... at your nearest
Frigidaire dealer’s! ‘

G M

GOLDEN ANNIVERSARY




