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For those who suffer in body or
spirit, The Salvation Army holds
open the Door to Help and Hope.
To the weak, the erring, the
unfortunate, The Salvation” Army
is an unfailing friend. Its under-
standing heart and human touch
can heal the scars of misfortune or
misdeed. '

YOUR dollars help keep the doors
of The Salvation Army's hostels,

‘havens, homes and hospitals open.

To The Salvation Army, these dol-
lars are a sacred trust, to be used
wisély in relieving
human need. -
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. Who fought the tariff problem?

Mr. Boulter and a committee of dealers.

2. Who arTange‘d the British deal and helped us out
of a surplus in 19477
Mr: Boulter and a committee of dealers.

3. Who arranged for every dollar raised and spent
for protection against disease? :
The Potato Dealers.

4. Who worked with the Maritime Transportation
Commission for one-zone rates and cancellation
of reefer charges?

E. D. Reid, H. B. Willis,”A. A. Scales, G. E. Full, L.
H. Poole, and other dealers.

5. Who arranged the support program in other years
of surplus? .
The Potato Dealers.

6. Who found the markets and developed them?
The Potato Dealers.

7. Who supplies fertilizer, spray materials, bags and
transportation?
Your Potato Dealers.

8. Who is most interested in potatoes, the dairymen?
No! the dealers who spend their time and effort
and risk their whole financial resources to make
the deal the best the market will allow?

9. Who threatened to put you in jail if you didn't pay
your fees?
The Prince Edward Island Potato Marketing Board.

It is claimed that the Potato Marketing Board Selling
Agency is efficient. Consider the following:

I. They were told not to load potatoes unless they
had orders.
Result—hundreds of cars, loaded, and standing on
track.

2. They were told not to ship potatoes on consign-
ment.
Result—hundreds of cars rolled unsold, and land-
ed on our best markets to spoil them.

3. The Dealers were charged certain prices for pota-
toes, but the Selling Agency, Mr. MacDonald, sold
boat-loads at lower prices, to one big corporation.

4. Speculators bought 100 cars at a time, but our
best customers were charged extra. What a hope
for future sales!

5. The Selling Agency was an order-taking establish-
ment, not an aggressive sales branch. This is a
death knell of any business.

6. The Selling Agency was to work closely with the
N. B. Board. Oh, what a mess that was!

7. The arbitrary attitude of the Selling Agency "take
it our way or leave it alone' has made our best
customers very sore on P.E.l. potatoes.

PRINCE EDWARD ISLAND
POTATO AND TURNIP DEALERS ASSOCIATION
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MR. FARMER

THIS IS AN AMENDED STATEMENT RE YOUR
FUTURE IN THE POTATO INDUSTRY

A. WITHOUT A BOARD

(1) Funds as B.B.* for both advertising and
disease control.

(2) The same federal assistance as heretofore
without the '53-'54 red tape.

(3) Healthy competition between the dealers
for your patronage, and as a result

(4) A voice in where, when, and how you mar-
ket your potatoes.

" (5)  Assistance for the small farmer in financing

his crop.

(8) The privilege of guaranteeing a profit by

selling futures.
(7) Selling policies designed to build up the in-
dustry, strengthen our present markets and
find new ones.

B. WITH THE BOARD

(1) Dictatorship

(2) Bungling

(3) Inefficiency

(4) Sabotage to the industry.

(*B.B.—Before the Board)

REMEMBER?

Remember the famous broadcast of last year, "Hold
the line''. The farmer who did found himself holding the
bag, and will do so again if he listens to amateur eco-
nomic theorists. It is a well-founded doctrine that those
who sacrifice freedom to Economic Security will find
that they have lost both the freedom and the security.

The set-up of the Potato Marketing Board today
is that they can completely control to whom, at what
time, in what quantity, and at what price potatoes
may be sold. It is all-powerful, without any financial
responsibility to the grower — He pays for all errors
in judgment — ask Mr. Dawson!

~ As you know the Potato Dealers arranged for &
fund to promote and protect the industry, and paid in
more than $125,000.00, and kept on paying, knowing
that the act was ultra vires, until (1) The Federation
received a large unwarranted grant, from this fund
and (2) its satellites refused to contribute. All promo-
tional monies have come from this fund. The Board has
not contributed one cent to it from all the license fees
ccllected. Where did their tens of thousands of dollars
qo?—Mostly in salaries, travelling expenses, legal
fees, and office expenses. Our present Potato Market-
ina Board has not developed a new market for any
volume of potatoes since it was established, but de-
pends upon the Dealers' salesmanship, leadership and
aggressive action. ‘

As we well know no small group can hope to
control the North American Potato Market. Let us
hope that our growers will not become slaves to a
small clique who operate behind closed doors. '
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